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A clear strategy for sustainability
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Environment
Reducing our impact.
We recognise the urgent need to protect the planet. We play our part by reducing our environmental impact.
And we want to lead our industry in tackling climate change and decarbonising transport and logistics.

sustainability priorities
within environment,
social and governance

« Climate change
« Waste management and recycling
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Governance Social

Doing business with Caring for our employees. We

integrity. We do business 17 Himesis strive to be a safe and inclusive
compliantly and honestly place to work. We work hard to
and pay taxes where we 16 e @ attract and keep talent by giving

INSTITUTIONS

generate our profits. We ; = employees responsibility and

handle data ethically with _E— growth opportunities. We want
the right safeguards to promote diversity, protect
around data privacy. rights and improve our

employees well-being.

Diversity and inclusion

Human capital development

Health and safety

Labour rights & working
conditions

* Human rights

Community engagement

Business integrity
. . DECENT WORK AND
Responsible supply chain ECONOMICGROWTH

Tax transparency /\/"

Data ethics and cybersecurity ‘l

Running a responsible
supply chain. We make
sure all suppliers match
our standards,
environmental and social
criteria, and understand
our sustainability goals.

Engaging with communities.
We work with local communities
across the globe. We respond to
local needs,

challenges and emergencies
everywhere we do business.




Going net-zero

Accelerating our ambitions

We have raised our ambitions to leave Committed to reaching net-zero Following the recognised Science We have recalculated our emissions
the planet in a better state for future carbon emissions across our Based Targets initiative’s Net-Zero baseline (2019) to reflect our larger
generations operations by 2050 Standard, ensuring alignment with the business

goals of the Paris Agreement to limit
global warming to 1.5°C above pre-
industrial levels

OUR NEAR-TERM TARGETS (2030) ———

v Scope 3 Scope 2 Scope 1

Indirect emissions Indirect emissions from Direct emissions, typically from
f ol (not included in scope 2) that occur the generation the burning of fuels, from owned or
Scopes of emissions in our value chain, including all our of purchased electricity, steam, controlled sources, including our

The SBTi framework uses the reporting subcontracted transport. heat or cooling. facilities and company vehicles

standards established by the
Greenhouse Gas Protocol, dividing

greenhouse gas emissions into scopes: 30% 50% 50%

reduction of absolute reduction of absolute reduction of absolute
emissions by 2030 emissions by 2030 emissions by 2030




DSV Green Logistics

&
A set of green B
solutions that
reduce the _ CO2 customer report Green supply chain design & optimization
carbon footprint _ L . .
of our customers’ Reporting of customer related carbon emissions in the Customer analysis to determine and reduce current
) supply chain carbon footprint
supply chain
R
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Sustainable fuel offerings Carbon offsetting
Sustainable fuel alternatives for customer transport Offsetting of customer carbon emissions through climate

projects




Our commitment to
DMG Events Middle East
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Use of local labor and equipment

Electric forklifts (2.5 ton) in use within exhibition halls for build and
breakdown periods

All global exhibitors to encouraged to use our sustainable
consolidated shipping services by sea and air freight — Reduction in
CO2 omissions, also cost saving on freight costs —

Customer collections and deliveries utilizing electric or biofuel
vehicles, when and where possible

Use of electronic booking and ordering system eFairs — Increased
reduction of paperwork being used on site

Procurement of recyclable packaging materials, including shrink
wrap and re-usable t-crates for organizer collections

Emissions to be measured from all modes of transport that are
under our control

Full sustainability report to be provided post event
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DSV E-Fairs

Customer Portal
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Customer Portal
(order service / information)

* Improves visibility on site operations
» Tailored to specific events

* Key Information available 24/7

* Order services

» Tracking
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Operations / Tracking
(Site Ops / “Sign On Screen” / QR)

» Improved visibility and real time tracking

» Paperless

N

Traffic Management

» Flexibility to fit to show / venue requirements
» Easytouse

« DSEI — 3000+ bookings

=

Payment Gateway
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